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Communications Activity 2013-14 

• BASRaT accreditation with the PSA including the Development of a 

Public Engagement Strategy. Annual Review has developed this 

strategy. 

 

• Launch of the Communications Toolkit 

• Website redevelopment 

• Develop and begin implementing PR strategy 

• Quarterly newsletters 

• Development of social media 

 

 



The British Association of Sport Rehabilitators and Trainers 

www.basrat.org 

Public Engagement Strategy 

 

• Lay Members of the Committee 

 

• Website  

 

• Social Media Policy 

 

• External Stakeholders 

– PR Strategy  

 

Clarity 

 

Accessibility 

 

Transparency 
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Website Redevelopment 
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Communications Toolkit 

 
 

“The key thing is to emphasise your status 

as a BASRaT registered practitioner,  

and therefore your fitness to practise is 

independently quality assured by the  

Professional Standards Authority (PSA). 

The PSA are accountable to parliament  

and are the regulatory body for healthcare 

in the UK.” 
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Quarterly Newsletter 

• Quarterly distribution - 

circa. 2500 

 

• Linking with digital content 

in the future 
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Facebook page – 627 likes  (481; 261; 89)  

General group – 864 members (739; 530; 419) 

Member group – 171 members 

 

Twitter profile – 1435 followers (990; 533; 135) 

Symposium profile – 958 followers 

 

 

LinkedIn profile – 745 members (524; 224; 3) 

 

 

Social Media 
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Aims: 2013 – 2014 / review 

 

• Continue producing newsletters 

 

• Develop online engagement via social media with 

further visual sharing material, relevant links and 

member activity 

 

• Website redevelopment 

 

• Identify and pursue opportunities for BASRaT 

marketing materials (photos etc.) 

 

• Develop communication tools for BASRaT and 

BASRaT members to communicate Sport 

Rehabilitation and Accreditation 

Consolidate news stories 

between web and print for 

web publishing  

Complete first year of 

implementing the Public 

Engagement Strategy, 

review and develop 

Communications and PR 

will focus on enhancing 

external recognition 


